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abstract.
This analysis looks at how Milo Yiannopoulos is 
perceived as an incendiary public figure who did 
not succesfully recover from statements that 
appeared to condone the sexual abuse of children. 
He did not express mortification, and instead tried 
to reduce offensiveness of the statements 
themselves. As a result of his comments and 
ineffective image repair strategies, his publisher 
cancelled his book deal and he was uninvited to 
the Conservative Political Action Conference. His 
case study highlights the importance of a sincere 
apology and a combination of strategies.
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introduction.
Milo Yiannopoulos was the controversial 
editor of Breitbart, and self-proclaimed “most 
fabulous supervillain on the Internet.” He 
often incites hatred and violence against those 
who disagree with him, and was permanently 
banned from Twitter prior to his most recent 
scandal. In February 2017, even Yiannopoulos’ 
most ardent followers were shocked to hear a 
video surface in which he made comments that 
appeared to support pedophilia.

research questions.
Which tactics did Milo Yiannopoulos use to 
repair his image after the video of his 
statements surfaced?

How did Yiannopoulos’ fans respond to the 
tactics, and did their response differ from 
the general public?

Did lack of mortification hurt Yiannopoulos’ 
image restoration?
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(3)
methodology.
For our project, we will be analyzing how the 
media portrayed Yiannopoulos after his 
interview surfaced, and how the public and his 
fans reacted. He responded quickly on his 
Facebook account, was unable to use Twitter 
because he’d been previously banned and post-
ed one vague photo on Instagram. While he only 
posted one status related to the incident, he 
continued to clarify and interact through conver-
sation in the post’s comment section. We will be 
looking at his fan interactions after the incident, 
as well as his portrayal in major news outlets.
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image repair table.
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Facebook:
-Misinterpretation: 
“boy” has a different 
meaning in the gay 
community
-Attacking the accuser: 
called them “idiots”
-Bolstering: pointed to 
his journalistic work 
that has caught child 
predators

social media

literature review.
Landmark studies in the field of image restoration theory include the 
cases of Queen Elizabeth, Tonya Harding and Hugh Grant (Benoit, 1997). 
A very similar previous study to this was on Rush Limbaugh’s unsuccessful 
image repair, as Limbaugh and Yiannopoulos were already widely contro-
versial figures prior to their (McGuire, 2012). FInally, this study pays 
particular attention to the image restoration strategies of celebrities 
involved in sex scandals (Meng, 2013).

initial findings.
As an incendiary public figure known for inciting rage at every turn, 
Yiannopoulos’ comments were unsurprising. It was shocking, however, was 
the immediate response of anger that he received from even his biggest 
fans. As a victim of child sexual abuse himself, it is likely that his comments 
were taken out of context and not meant to support pedophilia. 
However, rather than offering a sincere apology and mortification, 
Yiannopoulos blamed the editing of the video and repeatedly made 
excuses for himself. Yiannopoulos largely used minimization as a strategy, 
which previous studies have shown to be less effective than others.

milo’s
facebook
response.

Facebook & Youtube:
-Blamed the editing of 
the interview for the 
way his statements 
sounded


